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VISITOR & CONVENTION BUREAU




Marketing

The MAVCB Marketing Committee worked hard in 2013. With a
new brand set to guide us a new website was developed with
Boettcher Communications. This new site using WordPress
allows our staff to do so much more with the design and
content of the site.

This year we saw unique visits to the MAVCB website grow to
86,699 visits. The most popular page being the events calendar,
followed by attractions, lodging and dining.

Partnerships — The limited budget of the MAVCB benefits
strongly by partnerships with the S.S. Badger, WI Maritime
Museum & Wisconsin Harbor Towns Association, WI Dept of
Tourism & others.

This year we have started our investment in Discover Media to
film a 30 minute episode of Discover Wisconsin to Air in 2015.
Script-writing took place this year with filming to be done in
2014 primarily filming in th e summer.

Leisure Travel

Winter provided us a great deal of snow. While this
increased sports like skiing and snowmobiling, other
activities like theater and events were affected when winter
road conditions made travel difficult.

In 2013 the VIC welcomed guests from all 49 states and 16
foreign countries. (missing only Idaho)

. 17,166 Walk-ins at Visitor Information Center
. 6,384 Visitor Kits Mailed
. 84,607 brochures distributed

Two communities, forever tied together as one by the most glorious stretch of pristine Lake Michigan shoreline you’ll find anywhere in Wisconsin. Six

miles of unspoiled everything, and a path that takes you from Point A to Point B on foot or on bike. Rest on sandy beaches with room to spread out.

Explore the woodland dunes. Camp at the majestic state forest where you can hear yourself breathe. Wade out to the sand bars. Walk the piers and

take in the lighthouses. Picnic in the parks. Soak up views of the sailboats moored at the marina. Watch the country’s last remaining passenger

steamship emerge on the horizon at night lit up like an ocean liner with travelers eager to disembark. Be soothed by clean breezes off the lake that

keep summers cool and turn the fall season into an explosion of color. With no pressure to stay on any schedule, move easily from the beaches to the

green spaces to the quaint downtowns where the draw of the lake is still pervasive, in an authentic fishing village, a museum that merges maritime

past with future, even the shops that invite you to slow down with an ice cream sundae or pop in to buy a kite. Be lulled to sleep by the sound of

waves. We’re the refreshing stretch of Lake Michigan.

Marketing Partners

We value our partners and work hard to communicate
opportunities to them that help promote their
businesses. Our monthly newsletter updates partners
and community stakeholders.

In 2013 we welcomed 15 new Marketing Partners who
have made an investment in the MAVCB and who play

an active role in marketing our destination to visitors,
bringing our total to 191.

Sales

Manitowoc was host to over 8,320 meeting and convention
delegates in 2013. This was more than 16 large meetings &
conventions for our area.

. VFW Midwinter Ladies Auxiliary Conf.

. Midwest Dairy challenge

. Professional Firefighters

WI Assn of Home, Community and Education
Women of the Moose

WI Coroners and Medical Examiners

Lions District Mtg.
American Legion Baseball Tournament
Happy Pig Collectors Club



