




Have you received funding from DMG in the past?

Our organization received funding in 2024 ($10k) and 2025 ($5k) for a different event: Mid-Mod 
Manitowoc. Christmas in July will be an expansion and re-imagining of a small component of that event, 
and will thus, need a larger amount of funding to help with new branding and advertising.

Estimate expected attendance: 

As this is a new format for our summer event, we are only able to estimate its success by utilizing 
statistics from other similar events in prior years. It may be possible to employ numbers derived 
from Evergleams on Eighth and its associated ticketed events, and the general attendance seen at our 
previous summer event, Mid-Mod Manitowoc '24 and '25. With a large number of people 
interested in aluminum Christmas trees and their history, and considering the great turnout our scavenger 
hunt/Christmas in July component saw with ve,y little advertisement, we might be able to 
extrapolate some insights: 
In the last two years, Evergleams on Eighth reported the following numbers for all ticketed events 
occurring in the month of D8C9mber. These events include Saturday evening trolley tours, Friday 
evening walking tours, private walking tours, and a single fundraising event the last Saturday in 
December before Christmas: 
2024: 196 total tickets sold, 69 of which were to individuals from outside Manitowoc County, and 34 of 
which were from outside Wisconsin. 52% of our overall ticket sales that year came from outside 
Manitowoc County, and seven states were represented, including MN, VI, AZ, CA, IL, FL, and IA. 
2025: 154 total tickets sold, 118 of which were from outside the Manitowoc/Two Rivers area, and 38 of 
which were from outside Wisconsin. 77% of our ticket sales for our events came from 
individuals outside of Manitowoc Country, and nine different states are represented among those coming 
from outside of Wisconsin including OH, IL, FL, MN, MO, NE, CA, TX, and Ml. 
Both of our 2024 and 2025 Mid-Mod Manitowoc Summer events drew between 3-4000 visitors to the Inn 
on Maritime Bay over the course of the several days that the event was held in July of each 
of those years. Out of state visitors were in attendance and reported coming solely for the aluminum tree 
exhibition. With this event carrying over to Christmas in July and the objective to streamline 
our advertising, this component stands to attract a huge number of visitors to Manitowoc the weekend of 
our event. 
Given the distillation to a more focused event with resultantly greater advertising potential and its added 
visibility, the event stands to attract even more visitors and participants than the summer 
events that we've hosted in prior years. 

How many room nights will your event generate? 
The event has the potential to generate room nights on the final weekend, particularly surrounding the 
final Saturday gala fundraiser. Anyone wanting to participate in this component of the event, as 
well as anyone wanting to show trees in the exhibiUon from afar, or take their time visiting the various 
businesses downtown and participate in the scavenger hunt will want to stay multiple days. 
Friday and Saturday stand to generate the most room nights. If our gala event reaches fifty guests with 
most of them coming from outside the city, they will more than likely want to stay the evening. 
Other visitors traveling to see the displays - not just the Tree Exhibition, but the displays in the business 
windows will want to stay the evening to see them illuminated - particularly when it doesn't 
get dark until quite late at that time of the year. We were asked many, many times at our previous 
summer events where all of the displays were located, which ones were lit, etc. by visitors, so there 
is definitely great interest in this aspect of the event. 
The Inn on Maritime Bay stands to benefit the most from this, given its proximity to Downtown Manitowoc, 
but other lodging establishments in the city stand to benefit as well. We will be in contact 
with establishments such as Harbor Town Inn, Holiday Inn, the Americlnn, etc. to ask if they will be willing 
to offer a special deal to those guests who mention us, and, as we have done in the past, 
we will contact them following the conclusion of our event to see how many guests took advantage of the 
aforementioned deal.












